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UNITED STATES SECURITIES AND EXCHANGE COMMISSION
Washington, D.C. 20549

Form 10-K

(Mark One)
þ ANNUAL REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES AND

EXCHANGE ACT OF 1934
For the Fiscal Year Ended December 31, 2010

Or
o TRANSITION REPORT PURSUANT TO SECTION 13 OR 15(d) OF THE SECURITIES

EXCHANGE ACT OF 1934
For the Transition Period from          to          

Commission File Number 001-32504

TreeHouse Foods, Inc.
(Exact name of the registrant as specified in its charter)

Delaware
(State or other jurisdiction of incorporation or

organization)

20-2311383
(I.R.S. employer identification no.)

2021 Spring Road, Suite 600
Oak Brook, IL

(Address of principal executive offices)

60523
(Zip Code)

Registrant�s telephone number, including area code (708) 483-1300

Two Westbrook Corporate Center, Suite 1070
Westchester, IL 60154

(Former address if changed since last report)

Securities registered pursuant to Section 12(b) of the Act:

Title of Each Class Name of Each Exchange on Which Registered
Common Stock, $.01 par value New York Stock Exchange

Securities registered pursuant to section 12(g) of the Act: None

Indicate by check mark if the registrant is a well-known seasoned issuer, as defined in Rule 405 of the Securities
Act.  Yes þ     No o

Indicate by check mark if the registrant is not required to file reports pursuant to Section 13 or Section 15(d) of the
Act.  Yes o     No þ
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Indicate by check mark whether the registrant (1) has filed all reports required to be filed by Section 13 or 15(d) of the
Securities Exchange Act of 1934 during the preceding 12 months (or for such shorter period that the registrant was
required to file such reports), and (2) has been subject to such filing requirements for the past 90 days.  Yes þ     No o

Indicate by check mark whether the registrant has submitted electronically and posted on its corporate Web site, if
any, every Interactive Data File required to be submitted and posted pursuant to Rule 405 of Regulation S-T during
the preceding 12 months (or for such shorter period that the registrant was required to submit and post such
files).  Yes þ     No o

Indicate by check mark if disclosure of delinquent filers pursuant to Item 405 of Regulation S-K (section 229.405 of
this Chapter) is not contained herein, and will not be contained, to the best of Registrant�s knowledge, in definitive
proxy or information statements incorporated by reference in Part III of this Form 10-K or any amendment to this
Form 10-K.  o

Indicate by check mark whether the registrant is a large accelerated filer, an accelerated filer, a non-accelerated filer or
a smaller reporting company. See the definitions of �large accelerated filer�, �accelerated filer� and �smaller reporting
company� in Rule 12b-2 of the Exchange Act.

Large accelerated filer þ      Accelerated filer o Non-accelerated filer o Smaller reporting company o
(Do not check if a smaller reporting company)     

Indicate by check mark whether the registrant is a shell company (as defined in Rule 12b-2 of the Exchange
Act).  Yes o     No þ

The aggregate market value of the Registrant�s common stock held by non-affiliates as of June 30, 2010, based on the
$45.66 per share closing price on the New York Stock Exchange on such date, was approximately $1,570,232,971.
Shares of common stock held by executive officers and directors of the registrant have been excluded from this
calculation because such persons may be deemed to be affiliates.

The number of shares of the registrant�s common stock outstanding as of January 31, 2011 was 35,441,562.

DOCUMENTS INCORPORATED BY REFERENCE

Portions of the registrant�s definitive Proxy Statement for its Annual Meeting of Stockholders to be held on April 28,
2011 are incorporated by reference into Part III of this Form 10-K.
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CAUTIONARY STATEMENT REGARDING FORWARD-LOOKING INFORMATION

Certain statements and information in this Form 10-K may constitute �forward-looking statements� within the meaning
of the Private Securities Litigation Reform Act of 1995, Section 27A of the Securities Act of 1933 and Section 21E of
the Securities Exchange Act of 1934. The words �believe,� �estimate�, �project�, �except,� �anticipate,� �plan,� �intend,� �foresee,�
�should,� �would,� �could� or other similar expressions are intended to identify forward-looking statements, which are
generally not historical in nature. These forward-looking statements are based on our current expectations and beliefs
concerning future developments and their potential effect on us. These forward-looking statements and other
information are based on our beliefs as well as assumptions made by us using information currently available. Such
statements reflect our current views with respect to future events and are subject to certain risks, uncertainties and
assumptions. Should one or more of these risks or uncertainties materialize, or should underlying assumptions prove
incorrect, actual results may vary materially from those described herein as anticipated, believed, estimated, expected
or intended. We are making investors aware that such forward-looking statements, because they relate to future
events, are by their very nature subject to many important factors that could cause actual results to differ materially
from those contemplated. Such factors include, but are not limited to, the outcome of litigation and regulatory
proceedings to which we may be a party; the impact of product recalls; actions of competitors; changes and
developments affecting our industry; quarterly or cyclical variations in financial results; our ability to obtain suitable
pricing for our products; development of new products and services; our level of indebtedness; the availability of
financing on commercially reasonable terms; cost of borrowing; our ability to maintain and improve cost efficiency of
operations; changes in foreign currency exchange rates; interest rates and raw material and commodity costs; changes
in economic conditions; political conditions; reliance on third parties for manufacturing of products and provision of
services; general U.S. and global economic conditions; the financial condition of our customers and suppliers;
consolidations in the retail grocery and foodservice industries; our ability to continue to make acquisitions in
accordance with our business strategy or effectively manage the growth from acquisitions and other risks that are
described Part I, Item 1A � �Risk Factors� and our other reports filed from time to time with the Securities and Exchange
Commission (the �SEC�).

Readers are cautioned not to place undue reliance on forward-looking statements, which speak only as of the date
hereof. We undertake no obligation to publicly update or revise any forward-looking statements after the date they are
made, whether as a result of new information, future events or otherwise.

3
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PART I

Item 1. Business

References herein to �we,� �us,� �our,� �Company� and �TreeHouse� refers to TreeHouse Foods, Inc. and its consolidated
subsidiaries unless the context specifically states or implies otherwise.

TreeHouse is a Delaware corporation incorporated on January 25, 2005 by Dean Foods Company to accomplish a
spin-off of certain specialty businesses to its shareholders which was completed on June 27, 2005. Since the Company
began operating as an independent entity, it has expanded its product offerings through a number of acquisitions:

� On April 24, 2006, the Company acquired the private label soup and infant feeding business from Del Monte
Corporation (�Soup and Infant Feeding�).

� On May 31, 2007, the Company acquired VDW Acquisition, Ltd (�San Antonio Farms�) a manufacturer of
Mexican sauces.

� On October 15, 2007, the Company acquired the assets of E.D. Smith Income Fund (�E.D. Smith�), a
manufacturer of salad dressings, jams and various sauces.

� On March 2, 2010, the Company acquired Sturm Foods, Inc. (�Sturm�) a manufacturer of hot cereals and
powdered drink mixes.

� On October 28, 2010, the company acquired S.T. Specialty Foods, Inc. (�S.T. Foods�), a manufacturer of
macaroni and cheese and skillet dinners.

We are a food manufacturer servicing primarily the retail grocery and foodservice distribution channels. Our products
include non-dairy powdered coffee creamers; private label canned soups; salad dressings and sauces; sugar free drink
mixes; hot cereals; macaroni and cheese; skillet dinners; Mexican sauces; jams and pie fillings; pickles and related
products; infant feeding products; aseptic sauces; refrigerated salad dressings and liquid non-dairy creamer. We
manufacture and sell the following:

� private label products to retailers, such as supermarkets and mass merchandisers, for resale under the retailers�
own or controlled labels,

� private label and branded products to the foodservice industry, including foodservice distributors and national
restaurant operators,

� branded products under our own proprietary brands, primarily on a regional basis to retailers, and

� products to our industrial customer base, for repackaging in portion control packages and for use as ingredients
by other food manufacturers.

We discuss the following segments in �Management�s Discussion and Analysis of Financial Condition and Results of
Operations�: North American Retail Grocery, Food Away From Home, and Industrial and Export. The key
performance indicators of our segments are net sales dollars, and direct operating income, which is gross profit less
the cost of transporting products to customer locations (referred to in the tables below as �freight out�), commissions
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paid to independent sales brokers, and direct selling and marketing expenses.

Our North American Retail Grocery segment sells branded and private label products to customers within the United
States and Canada. These products include non-dairy powdered creamers; condensed and ready to serve soups, broths
and gravies; infant feeding products; salad dressings and sauces; pickles and related products; Mexican sauces; jams
and pie fillings; aseptic products; liquid non-dairy creamer; powdered drinks; hot cereals; macaroni and cheese and
skillet dinners. During 2010, we exited the retail infant feeding business which included the Natures Goodness ®

brand.
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Our Food Away From Home segment sells non-dairy powdered creamers, pickle products, Mexican sauces,
refrigerated dressings, aseptic products and hot cereals to foodservice customers, including restaurant chains and food
distribution companies, within the United States and Canada.

Our Industrial and Export segment includes the Company�s co-pack business and non-dairy powdered creamer sales to
industrial customers for use in industrial applications, including products for repackaging in portion control packages
and for use as ingredients by other food manufacturers; pickles; Mexican sauces; infant feeding products and
refrigerated dressings. Export sales are primarily to industrial customers outside of North America.

See Note 22 to the Consolidated Financial Statements and �Management�s Discussion and Analysis of Financial
Condition and Results of Operations� for information related to the Company�s business segments.

We operate our business as Bay Valley Foods, LLC (�Bay Valley�), Sturm and S.T. Foods in the United States and E.D.
Smith Foods, Ltd (�E.D. Smith�) in Canada. Bay Valley is a Delaware limited liability company, a wholly owned
subsidiary of TreeHouse Foods, Inc. and holds all of the real estate and operating assets related to our business. E.D.
Smith, Sturm and S.T. Foods are wholly owned subsidiaries of Bay Valley.

Recent Developments

On October 28, 2010, the Company acquired all of the outstanding securities of STSF Holdings, Inc. (Holdings) for
approximately $180 million in cash (subject to adjustment) plus up to an additional $15 million in cash if S.T. Foods
achieved certain earnings targets for the twelve month period ending December 31, 2010. The earnings targets were
not met; therefore, no additional payment is required. S.T. Foods, a wholly owned subsidiary of Holdings, has annual
net sales of approximately $100 million and is a manufacturer of private label macaroni and cheese, skillet dinners and
other value-added side dishes. The acquisition added additional categories to our product portfolio for the retail
grocery channel. The acquisition was financed through the Company�s revolving credit facility.

On October 27, 2010, the Company entered into an Amended and Restated Credit Agreement with a group of
participating lenders which amended and restated the Credit Agreement dated June 27, 2005 (as amended) that was to
expire August 31, 2011. The Amended and Restated Credit Agreement provides for an increase in the aggregate
commitment under the revolving credit facility from $600 million to $750 million and extends the maturity to
October 27, 2015. The interest rate under the Amended and Restated Credit Agreement is based on the Company�s
consolidated leverage ratio, and will be determined by either LIBOR plus a margin ranging from 1.25% to 2.05% or a
base rate (as defined in the Amended and Restated Credit Agreement) plus a margin ranging from 0.25% to 1.05%. In
addition, a facility fee based on our consolidated leverage ratio ranging from 0.25% to 0.45% is due quarterly on the
aggregate commitment under the credit facility. Proceeds from the credit facility may be used for working capital and
general corporate purposes, including acquisition financing. The credit facility contains various financial and other
restrictive covenants and requires that we maintain certain financial ratios, including a leverage and an interest
coverage ratio.

For the year ended December 31, 2010, the Company recorded charges of $4.2 million related to the exit from the
retail branded infant feeding business. Costs related to excess inventory are included in the Gross profit line of the
Condensed Consolidated Statements of Income. Fixed asset write-downs and severance costs are included in the Other
operating expense (income), net line of the Condensed Consolidated Statements of Income.

In connection with the formation of the Company, the Board of Directors of the Company adopted a stockholder
rights plan that became effective June 27, 2005. The plan had a term of five years. The stockholder rights plan expired
on June 27, 2010 and was not renewed.
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On March 2, 2010, the Company acquired Sturm, a private label manufacturer of hot cereal and powdered soft drink
mixes that serves retail and foodservice customers in the United States with annual sales of approximately
$340 million. The acquisition of Sturm has strengthened the Company�s presence in private label dry grocery
categories. The Company paid a cash purchase price of $664.7 million, before adjusting for a $3.3 million working
capital adjustment to reduce the purchase price, for 100% of the issued and outstanding
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stock of Sturm. The $3.3 million working capital adjustment is recorded in the Receivables, net line of our Condensed
Consolidated Balance Sheets as of December 31, 2010. The transaction was financed through the issuance of
$400 million in high yield notes, the issuance of 2.7 million shares of Company common stock at $43.00 per share and
borrowings under the Company�s credit facility.

Our Products

Financial information about our North American Retail Grocery, Food Away From Home, and Industrial and Export
segments can be found under �Management�s Discussion and Analysis of Financial Condition and Results of
Operations.�

The following table sets forth percentages of consolidated net sales by major products, for the years ended
December 31, 2010, 2009, and 2008:

Year Ended December 31,
2010 2009 2008

Products Net Sales % Net Sales % Net Sales %
(Dollars in thousands)

Pickles $ 328,058 18.1% $ 316,976 21.0% $ 325,579 21.7%
Soup and infant feeding 322,490 17.8 344,181 22.8 336,519 22.4
Non-dairy powdered creamer 305,659 16.8 323,926 21.4 351,838 23.4
Salad dressings 208,209 11.5 186,778 12.3 156,884 10.5
Jams and other sauces 165,622 9.1 155,771 10.3 153,927 10.3
Powdered drinks 154,751 8.5 � � � �
Hot cereals 120,486 6.6 � � � �
Aseptic products 88,119 4.9 84,493 5.6 83,198 5.5
Mexican sauces 74,725 4.1 64,520 4.3 52,718 3.5
Refrigerated products 31,777 1.7 35,008 2.3 39,987 2.7
Dry dinners 17,128 0.9 � � � �

Total $ 1,817,024 100.0% $ 1,511,653 100.0% $ 1,500,650 100.0%

Pickles � We produce pickles and a variety of related products, including peppers, pickled vegetables, sauces and
syrups. We produce private label and regional branded offerings in the pickles category. These products are sold to
supermarkets, mass merchandisers, foodservice and industrial customers. We believe we are the largest producer of
pickles in the United States. Pickles and related products represented 18.1% of our consolidated net sales in 2010.

Soup and Infant Feeding � Soup, broth and gravy are produced and packaged in cans of various sizes, from single serve
to larger sized cans. We primarily produce private label products sold to supermarkets and mass merchandisers.
During 2010 we exited the retail infant feeding business which included the Nature�s Goodness® brand. We co-pack
organic infant feeding products for a branded baby food company which is included in the Industrial and Export
segment. In 2010, soup and infant feeding sales represented 17.8% of our consolidated net sales, with the majority of
the sales coming from soup sold through the retail channel.

Non-Dairy Powdered Creamer � Non-dairy powdered creamer is used as coffee creamer or whitener and as an
ingredient in baking, hot and cold beverages, gravy mixes and similar products. Product offerings in this category
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include private label and branded products packaged for grocery retailers, such as supermarkets and mass
merchandisers, foodservice products for use in coffee service and other industrial applications, such as portion control,
repackaging and ingredient use by other food manufacturers. We believe we are the largest supplier of non-dairy
powdered creamer in the United States. Non-dairy powdered creamer represented 16.8% of our consolidated net sales
in 2010.

Salad Dressings � We produce both pourable and spoonable salad dressings. Our salad dressings are sold primarily to
supermarkets and mass merchandisers throughout the United States and Canada, and encompass many flavor
varieties. We believe we are the largest supplier of private label salad dressings in both the United States and Canada.
Salad dressings represented 11.5% of our consolidated net sales in 2010.
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Jams and Other Sauces � We produce jams, pie fillings and other sauces that we sell to supermarkets, mass
merchandisers and foodservice customers in the United States and Canada. Jams and other sauces represented 9.1% of
our consolidated net sales in 2010.

Powdered drinks � We produce a variety of powdered drink mixes, principally sugar free products, including
lemonade, iced tea, energy, vitamin enhanced and isotonic sports drinks through our recently acquired subsidiary,
Sturm. These products are sold primarily to supermarkets and mass merchandisers. Powdered drinks, since the
March 2, 2010 acquisition of Sturm, represented 8.5% of our consolidated net sales in 2010.

Hot cereals � We also produce a variety of instant and cook-on-stove hot cereals, including oatmeal, farina and grits in
single-serve instant packets and microwaveable bowls through our recently acquired subsidiary, Sturm. These
products are sold primarily to supermarkets and mass merchandisers. Hot cereals, since the March 2, 2010 acquisition
of Sturm, represented 6.6% of our consolidated net sales in 2010.

Aseptic Products � We produce aseptic products which includes cheese sauces and puddings. Aseptic products are
processed under heat and pressure in a sterile production and packaging environment, creating a product that does not
require refrigeration prior to use. These products are sold primarily to foodservice customers in cans and flexible
packages. Aseptic products represented 4.9% of our consolidated net sales in 2010.

Mexican Sauces � We produce a wide variety of Mexican sauces, including salsa, picante sauce, cheese dip, enchilada
sauce and taco sauce that we sell to supermarkets, mass merchandisers and foodservice customers in the United States
and Canada, as well as to industrial markets. Mexican sauces represented 4.1% of our consolidated net sales in 2010.

Refrigerated Products � We produce refrigerated salad dressings and liquid non-dairy creamer, which are sold to retail
and foodservice customers. Refrigerated products represented 1.7% of our consolidated net sales in 2010.

Dry dinners � We produce private label macaroni and cheese, skillet dinners and other value added side dishes through
our recently acquired subsidiary S.T. Foods. These products are sold to retail channels. Dry dinners represented 0.9%
of our consolidated net sales in 2010 and includes sales from October 28, 2010, the acquisition date of S.T. Foods.

See Note 22 to the Consolidated Financial Statements for financial information by segment and sales by major
products.

Customers and Distribution

We sell our products through various distribution channels, including retail grocery, foodservice distributors and
industrial and export, which includes food manufacturers and repackagers of foodservice products. We have an
internal sales force that manages customer relationships and our broker network, which is used for sales to retail and
foodservice accounts. Industrial food products are generally sold directly to customers without the use of a broker.
Most of our customers, including long-standing customers, purchase products from us either by purchase order or
pursuant to contracts that generally are terminable at will.

Products are shipped from our production facilities directly to customers, or from warehouse distribution centers,
where products are consolidated for shipment to customers, if an order includes products manufactured in more than
one production facility. We believe this consolidation of products enables us to improve customer service by offering
our customers a single order, invoice and shipment.

We sell our products to a diverse customer base, including many of the leading grocery retailers and foodservice
operators in the United States and Canada, and a variety of customers that purchase bulk products for industrial food
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applications. We currently supply more than 250 food retail customers in North America, including 49 of the 50
largest food retailers, and more than 450 foodservice customers, including 53 of the 100 largest restaurant chains and
the 200 largest food distributors. A relatively limited number of customers account for a large percentage of our
consolidated net sales. For the year ended December 31, 2010, our ten
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largest customers accounted for approximately 52.1% of the Company�s consolidated net sales. For the years ended
December 31, 2010, 2009 and 2008, our largest customer, Wal-Mart Stores, Inc. and its affiliates, accounted for
approximately 18.5%, 14.4% and 15.1%, respectively, of our consolidated net sales. No other customer accounted for
10% or more of the Company�s consolidated net sales. Total trade receivables with Wal-Mart Stores, Inc. and affiliates
represented 22.6% and 13.3% of our total trade receivables as of December 31, 2010 and 2009, respectively.

Backlog

Our products are generally shipped from inventory upon receipt of a customer order. In certain cases, we produce to
order. Sales order backlog is not material to our business.

Competition

We have several competitors in each of our segments. For sales of private label products to retailers, the principal
competitive factors are price, product quality and quality of service. For sales of products to foodservice, industrial
and export customers, the principal competitive factors are product quality and specifications, reliability of service and
price. We believe we are the largest manufacturer of non-dairy powdered creamer and pickles in the United States and
largest manufacturer of private label salad dressings, drink mixes and instant hot cereals in the United States and
Canada based on sales volume.

Competition to obtain shelf space for our branded products with retailers generally is based on the expected or
historical performance of our product sales relative to our competitors. The principal competitive factors for sales of
our branded products to consumers are brand recognition and loyalty, product quality, promotion and price. Most of
our branded competitors have significantly greater resources and brand recognition than we do.

The consolidation trend is continuing in the retail grocery and foodservice industries, and mass merchandisers are
gaining market share. As our customer base continues to consolidate, we expect competition to intensify as we
compete for the business of fewer large customers.

We believe our strategies for competing in each of our business segments, which include superior product quality,
effective cost control programs, an efficient supply chain, successful new products and price, allow us to compete
effectively.

Patents and Trademarks

We own a number of registered trademarks. While we consider our trademarks to be valuable assets, we do not
consider any trademark to be of such material importance that its absence would cause a material disruption of our
business. No trademark is material to any one segment.

Brand names sold within the North American Retail Grocery segment include the following pickle brands,
Farman�s ®, Nalley�s ®, Peter Piper ® and Steinfeld ®. Also sold are brands related to sauces and syrups that include,
Bennett�s®, Hoffman House ®, Roddenbery�s Northwoods ® and San Antonio Farms ®. Non-dairy powdered creamer is
sold under our proprietary Cremora ® brand. Our refrigerated products are sold under the Mocha Mix ® and Second
Nature ® brand names, and our jams and other sauces are sold under the E.D. Smith ® and Habitant ® brand names.
Our oatmeal is sold under the McCann�s® brand name.

Trade names used in our Food Away From Home segment include Schwartz ® and Saucemaker ®.

Seasonality
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In the aggregate, total demand for our products does not vary significantly by quarter. However, sales of soup
products have a higher percentage of sales in the fourth quarter and lower sales in the second quarter while dressings
have higher sales in the second quarter. Pickles tend to have higher sales in the second quarter and non-dairy
powdered creamer tends to have higher sales in the first and fourth quarters.
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Foreign Operations and Geographic Information

Foreign sales information is set forth in Note 22 to the �Consolidated Financial Statements.�

Raw Materials and Supplies

Our raw materials consist of ingredients and packaging materials. Principle ingredients used in our operations include
processed vegetables and meats, soybean oil, coconut oil, casein, oats, wheat, cheese, corn syrup, cucumbers, peppers
and fruit. These ingredients generally are purchased under supply contracts, and we occasionally engage in forward
buying, when we determine such buying to be to our advantage. We believe these ingredients to be generally available
from a number of suppliers. The cost of raw materials used in our products may fluctuate due to weather conditions,
regulations, industry and general U.S. and global economic conditions, fuel prices, energy costs, labor disputes,
transportation delays or other unforeseen circumstances. The most important packaging materials and supplies used in
our operations are glass containers, plastic containers, corrugated containers, metal closures and metal cans, operating
supplies and energy. Most packaging materials are purchased under long-term supply contracts. We believe these
packaging materials to be generally available from a number of suppliers. Volatility in the cost of our raw materials
and packaging materials can adversely affect our performance, as price changes often lag behind changes in costs and
we are not always able to adjust our pricing to reflect changes in raw material and supply costs.

For additional discussion of the risks associated with the raw materials used in our operations, see �Known Trends and
Uncertainties � Prices of Raw Materials.�

Working Capital

Our short-term financing needs are primarily for financing working capital during the year. Due to the seasonality of
pickle and fruit production, driven by harvest cycles, which occur primarily during late spring and summer,
inventories generally are at a low point in late spring and at a high point during the fall, increasing our working capital
requirements. In addition, we build inventories of salad dressings in the spring and soup in the summer months in
anticipation of large seasonal shipments that begin late in the second and third quarters, respectively. Our long-term
financing needs will depend largely on potential acquisition activity. Our revolving credit facility, plus cash flow from
operations, is expected to be adequate to provide liquidity for our current operations. See �Management�s Discussion
and Analysis of Financial Condition and Results of Operations � Liquidity and Capital Resources.�

Research and Development

Our research facilities include a Research and Development Center in Pecatonica, Illinois, which focuses on the
development of aseptic and powdered creamer products. Product development work for aseptic products is also
carried out at our production facility in Dixon, Illinois. Research and development for our pickle products is carried
out at our production facility in Green Bay, Wisconsin and hot cereals and powdered drinks in Manawa, Wisconsin.
We conduct research and development activities for our soup and infant feeding products at our production facility in
Pittsburgh, Pennsylvania. New formulations for salad dressings are created at our Seaforth, Canada location and new
sauces and fruit based products are developed at our Winona, Canada facility. In addition, sample preparation, plant
trials, ingredient approval and other quality control procedures are conducted at all our manufacturing facilities.
Research and development expense totaled $10.5 million, $8.3 million, and $6.9 million in 2010, 2009, and 2008,
respectively, and is included in the General and administrative line of the Consolidated Statements of Income.

Employees
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As of December 31, 2010, our work force consisted of approximately 4,000 full-time employees in the United States
and Canada.
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Available Information

Our fiscal year ends on December 31.  We furnish our stockholders with annual reports on Form 10-K containing
audited financial reports. As a public company, we regularly file reports and proxy statements with the Securities and
Exchange Commission (�SEC�). These reports are required by the Securities Exchange Act of 1934 and include annual
reports on Form 10-K, quarterly reports on Form 10-Q, current reports on Form 8-K, and proxy statements on
Schedule 14A. Copies of any materials the Company files with the SEC can be obtained free of charge through the
SEC�s website at http://www.sec.gov, at the SEC�s Public Reference Room at 100 F Street, N.E., Washington, D.C.
20549, or by calling the SEC�s Office of Investor Education and Assistance at 1-800-732-0330. We make our SEC
filings available on our own internet site as soon as reasonably practicable after they have been filed with the SEC.
Our internet address is http://www.treehousefoods.com. The information on our website is not incorporated by
reference into this annual report on Form 10-K.

Regulatory Environment and Environmental Compliance

The conduct of our businesses, and the production, distribution, sale, labeling, safety, transportation and use of our
products, are subject to various laws and regulations administered by federal, state, and local governmental agencies
in the United States, as well as to foreign laws and regulations administered by government entities and agencies in
markets where we operate. It is our policy to abide by the laws and regulations that apply to our businesses.

We are subject to national and local environmental laws in the United States and in foreign countries in which we do
business including laws relating to water consumption and treatment, air quality, waste handling and disposal and
other regulations intended to protect public health and the environment. We are committed to meeting all applicable
environmental compliance requirements.

The cost of compliance with U.S. and foreign laws does not have and is not expected to have, a material financial
impact on our capital expenditures, earnings or competitive position.

Executive Officers

Sam K. Reed 64 Chairman of the Board of Directors. Mr. Reed has served as the Chief
Executive Officer since January 2005.

David F. Vermylen 60 President and Chief Operating Officer and has served in this position since
January 2005.

Dennis F. Riordan 53 Senior Vice President and Chief Financial Officer since January 2006.
Thomas E. O�Neill 55 Senior Vice President, General Counsel, Chief Administrative Officer and

Corporate Secretary. He has served in this position since January 2005.
Harry J. Walsh 55 Senior Vice President and President of Bay Valley Foods LLC. Previously

Senior Vice President of Operations from January 2005 through July 2008.
Sharon M. Flanagan 45 Senior Vice President, Strategy.
Erik T. Kahler 44 Senior Vice President, Corporate Development.
Alan T. Gambrel 56 Senior Vice President, Human Resources and Chief Administrative Officer of

Bay Valley Foods, LLC.
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Item 1A. Risk Factors

In addition to the factors discussed elsewhere in this Report, the following risks and uncertainties could materially and
adversely affect the Company�s business, financial condition, results of operations and cash flows. Additional risks and
uncertainties not presently known to the Company also may impair the Company�s business operations and financial
condition.

Disruptions in the financial markets could affect our ability to fund acquisitions or to renew our outstanding credit
agreements upon expiration at our current favorable terms.

As of December 31, 2010, we had $977.4 million of outstanding indebtedness which included $472.6 million under
our $750 million amended and restated revolving credit facility, which matures October 27, 2015, $100 million in
senior notes from a private placement, which matures on September 30, 2013, and $400 million of high yield notes
that mature March 1, 2018. The inability to generate sufficient cash flow to satisfy our debt obligations, or to
refinance our debt obligations on commercially reasonable terms, would have a material adverse effect on our
business, financial condition, and results of operations. In addition, the inability to access additional borrowing at
commercially reasonable terms could affect our ability to pursue additional acquisitions. U.S. credit markets have
experienced significant dislocations and liquidity disruptions which have caused credit spreads on prospective debt
financings to widen considerably. These circumstances have materially impacted liquidity in debt markets, making
financial terms for borrowers less attractive, and in certain cases have resulted in the unavailability of certain types of
debt refinancing. Continued uncertainty in the credit markets may negatively impact our ability to access additional
debt financing or to refinance existing indebtedness on favorable terms, or at all. Events affecting the credit markets
have also had an adverse effect on other financial markets in the U.S., which may make it more difficult or costly for
us to raise capital through the issuance of common stock or other equity securities. Our business could also be
negatively impacted if our suppliers or customers experience disruptions resulting from tighter capital and credit
markets, or a slowdown in the general economy. Any of these risks could impair our ability to fund our operations or
limit our ability to expand our business and could possibly increase our interest expense, which could have a material
adverse effect on our financial results.

Increases in interest rates may negatively affect earnings.

As of December 31, 2010, the aggregate principal amount of our debt instruments with exposure to interest rate risk
was approximately $422.6 million. As a result, increases in interest rates will increase the cost of servicing our
financial instruments with exposure to interest rate risk and could materially reduce our profitability and cash flows.
As of December 31, 2010, each one percentage point change in interest rates would result in an approximate
$4.2 million change in the annual cash interest expense before any principal payment on our financial instruments
with exposure to interest rate risk.

Fluctuations in foreign currencies may adversely affect earnings.

The Company is exposed to fluctuations in foreign currency exchange rates primarily related to raw material
purchases. We manage the impact of foreign currency fluctuations related to raw material purchases through the use of
foreign currency contracts. We are also exposed to fluctuations in the value of our foreign currency investment in our
Canadian subsidiary, E.D. Smith.

The Canadian assets, liabilities, revenues and expenses are translated into U.S. dollars at applicable exchange rates.
Accordingly, we are exposed to volatility in the translation of foreign currency earnings due to fluctuations in the
value of the Canadian dollar, which may negatively impact the Company�s results of operations and financial position.
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As we are dependent upon a limited number of customers, the loss of a significant customer, or consolidation of
our customer base, could adversely affect our operating results.

A limited number of customers represent a large percentage of our consolidated net sales. Our operating results are
contingent on our ability to maintain our sales to these customers. The competition to supply
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products to these high volume customers is very strong. We expect that a significant portion of our net sales will
continue to be derived from a small number of customers. For the year ended December 31, 2010, our ten largest
customers accounted for approximately 52.1% of the Company�s consolidated net sales. These customers typically do
not enter into written contracts, and the contracts that they do enter into generally are terminable at will. Our
customers make purchase decisions based on a combination of price, product quality and customer service
performance. If our product sales to one or more of these customers are reduced, this reduction may have a material
adverse effect on our business, results of operations and financial condition.

Increases in input costs, such as ingredients, packaging materials and fuel costs, could adversely affect earnings.

The costs of ingredients, as well as packaging materials and fuel, have varied widely in recent years and future
changes in such costs may cause our results of operations and our operating margins to fluctuate significantly. Many
of the raw materials that we use in our products rose to unusually high levels during 2008, including processed
vegetables and meats, soybean oil, casein, cheese and packaging materials. During 2010 and 2009, certain input costs
decreased from the high levels experienced in 2008, while other input costs such as metal caps, glass and plastic
containers have risen. In addition, fuel costs, which represent the most important factor affecting utility costs at our
production facilities and our transportation costs, rose to unusually high levels in the middle of 2008. Although these
costs have recently moderated, we expect the volatile nature of these costs to continue.

We manage the impact of increases in the costs of raw materials, wherever possible, by locking in prices on quantities
required to meet our production requirements. In addition, we attempt to offset the effect of such increases by raising
prices to our customers. However, changes in the prices of our products may lag behind changes in the costs of our
materials. Competitive pressures also may limit our ability to quickly raise prices in response to increased raw
materials, packaging and fuel costs. Accordingly, if we are unable to increase our prices to offset increasing raw
material, packaging and fuel costs, our operating profits and margins could be materially adversely affected. In
addition, in instances of declining input costs, customers may be looking for price reductions in situations where we
have locked into purchases at higher costs.

Our private label and regionally branded products may not be able to compete successfully with nationally branded
products.

For sales of private label products to retailers, the principal competitive factors are price, product quality and quality
of service. For sales of private label products to consumers, the principal competitive factors are price and product
quality. In many cases, competitors with nationally branded products have a competitive advantage over private label
products primarily due to name recognition. In addition, when branded competitors focus on price and promotion, the
environment for private label producers becomes more challenging because the price difference between private label
products and branded products can become less significant.

Competition to obtain shelf spa
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