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CAUTIONARY STATEMENT REGARDING FORWARD-LOOKING STATEMENTS

This annual report on Form 10-K contains statements that are considered forward-looking statements within the
meaning of Section 27A of the Securities Act of 1933, as amended, and Section 21E of the Securities and Exchange
Act of 1934, as amended. Forward-looking statements give Glowpoint's current expectations and forecasts of future
events. All statements other than statements of current or historical fact contained in this annual report, including
statements regarding Glowpoint's future financial position, business strategy, budgets, projected costs and plans and
objectives of management for future operations, are forward-looking statements. The words "anticipate," "believe,"
"estimate," "expect," "intend," "may," "plan," and similar expressions, as they relate to Glowpoint, are intended to
identify forward-looking statements. These statements are based on Glowpoint's current plans, and Glowpoint's actual
future activities and results of operations may be materially different from those set forth in the forward-looking
statements. These forward-looking statements are subject to risks and uncertainties that could cause actual results to
differ materially from the statements made. Any or all of the forward-looking statements in this annual report may
turn out to be inaccurate. Glowpoint has based these forward-looking statements largely on its current expectations
and projections about future events and financial trends that it believes may affect its financial condition, results of
operations, business strategy and financial needs. The forward-looking statements can be affected by inaccurate
assumptions or by known or unknown risks, uncertainties and assumptions. Glowpoint undertakes no obligation to
publicly revise these forward-looking statements to reflect events occurring after the date hereof. All subsequent
written and oral forward-looking statements attributable to Glowpoint or persons acting on its behalf are expressly
qualified in their entirety by the cautionary statements contained in this annual report on Form 10-K.

non

PART 1
Item 1. Business
Overview

Glowpoint, Inc. ("Glowpoint" or "we" or "us"), a Delaware corporation, is a premiere broadcast-quality, IP (Internet
Protocol)-based managed video services provider. We offer a vast array of managed video services, including video
application services, managed network services, IP and ISDN videoconferencing services, multi-point conferencing
(bridging), technology hosting and management, and professional services. We provide these services to a wide
variety of companies, from large enterprises and governmental entities to small and medium-sized businesses.
Glowpoint is exclusively focused on high quality two-way video communications and has been supporting millions of
video calls since its launch in 2000. We have bundled some of our managed services to offer video communication
solutions for broadcast/media content acquisition and for video call center applications. Recently, with the advent of
HD (High Definition) Telepresence solutions, we have combined various components of our features and services into
a comprehensive “white glove” service offering that can support virtually any of the telepresence solutions on the
market today.

Glowpoint’s managed video services are hardware agnostic, supporting all recognized video standards. As a result, we
have become the global video interconnection point, linking together “islands of video” across third party networks
(e.g., AT&T, SBC, Qwest and others), protocols (e.g., H320, H323, IP, SIP, and VoIP), and devices (e.g., desktop,
laptop, and mobile phone). Glowpoint’s services provide users with a consistent experience - regardless of how they
are connecting or where they are connecting from.

Glowpoint’s managed video services involve two major components, the Glowpoint video applications services and
the Glowpoint network services. The video application services are network agnostic and may be leveraged by
customers on any QOS (Quality of Service) network that supports two-way video transport. The Glowpoint network
services leverage the Glowpoint network, a multiple protocol layer switching (MPLS) QOS network that is dedicated
to high-quality two-way video transport built and managed by Glowpoint. The Glowpoint network is exclusively
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dedicated to IP-based video communications, which allows us to optimize performance and routing of video and audio
packets so as to offer broadcast quality images with telephony-like reliability, features and ease-of-use. The
Glowpoint network spans 11 points of presence (POPs), with POPs in the United States, Canada, the United Kingdom
and Australia. A unique feature of the Glowpoint network is its sophisticated gatekeeper infrastructure and
configuration along with its patent-pending call control capabilities (see “Intellectual Property” below), which enable
customers to seamlessly connect to nearly any standards-based video communications user, whether they are still
using ISDN or the internet, across the United States as well as to virtually any major city around the world. Since
videoconferencing users typically can only communicate to others on the same service, Glowpoint is bridging these
isolated islands of video and making video communications more ubiquitous.

1
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In late 2000, we launched our subscription service. From 2000 to 2003, we were a division of Wire One Technologies
Inc. (“Wire One”), a reseller of videoconferencing equipment from leading manufacturers. Wire One was formed in
May 2000 by the merger of All Communications Corporation and View Tech, Inc. After steady growth of the
IP-based video service business through early 2003, we determined that separating the Glowpoint managed video
services business from the Wire One equipment reselling business could create larger distribution channels for
Glowpoint, allow for more aggressive product development, and provide us with the opportunity to develop business
relationships based solely on the objective of expanding our video service product offering and increasing the size of
our customer base.

On September 23, 2003, we completed the sale of the equipment business and officially changed our name from Wire
One to Glowpoint in order to focus solely on growing Glowpoint’s managed video services. Since 2003, we have been
exclusively focused on making video communications as reliable and as easy to use as the telephone - offering
ten-digit dialing (as opposed to using IP addresses), operator assistance, video mailboxes and many other features that
consumers have grown accustomed to with their telephone. We have also redefined the two-way video
communications marketplace by creating and offering unique IP-based features that were integrated into the industry’s
first “All You Can See” subscription-calling plans, which are similar to Voice over IP (VoIP) broadband-calling
packages or unlimited mobile phone packages. Glowpoint’s mission continues to be improving the ease-of-use,
cost-effectiveness, functionality, and quality of existing video communications in order to make it an integral and
ubiquitous part of everyday business and personal communications. We believe video communications should be as
easy and spontaneous to use as your telephone, but with the power of face-to-face communication.

Glowpoint is recognized as one of the premier video-over-IP service providers in the market today. Our track record
and quality-of-service commitment of 99.99% network uptime has earned us various awards and credits. We have
been recognized in the industry for focusing on providing an innovative customer experience through our use of
IP-based video functionality. We believe we have been a leader in setting policy through our participation in standards
boards, including chairing a committee of the IMTC H.323 forum on International Dialing Plans in 2004. Our industry
awards include: receipt of Frost & Sullivan’s Technical Innovations award in 2001; selection as one of the 14 most
innovative companies by “Telephony Magazine” in 2004; and selection of our Chief Technology Officer as a finalist for
2005 New Jersey Technology Council’s “CIO/CTO of the Year” for Glowpoint’s technology leadership in video
communications. In February 2007, Glowpoint was named one of the best providers of always-on IP Networks
dedicated to videoconferencing in 2006 by Videoconferencing Insight Newsletter, a newsletter on the
videoconferencing industry reporting from a user perspective for more than a decade (www.vcinsight.com).

Industry Overview

The videoconferencing industry has been transformed in recent years. When Glowpoint was launched,
videoconferencing was a niche industry with unproven technology and questionable quality. We set out to change
that. Today, video communications is becoming more mainstream and reliable, with technology giants such as
Hewlett-Packard and Cisco Systems joining in and validating what we set out to accomplish. Currently, we view the
video communications industry segregated into five categories, each of which is a potential partner and/or customer
for Glowpoint’s managed video services:

- Videoconferencing Equipment Manufacturers;
- Videoconferencing Equipment Resellers;
- Network Providers;
- Videoconferencing Services Providers (Multi-Point Conference Services); and
- Telepresence and High Definition (HD).
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Videoconferencing Equipment Manufacturers. Manufacturers of videoconferencing equipment continue to focus on
selling video infrastructure equipment. With the introduction of HD and Telepresence, however, we believe they are
becoming increasingly aware that in order to sell complex solutions, they must partner with service providers (such as
Glowpoint) who make it easier for customers to buy and use their products.

Videoconferencing Equipment Resellers. Video equipment resellers and integrators are facing margin pressures as
well as increasingly complex solutions related to videoconferencing equipment sales. Among their only options we
believe is to attempt to reproduce the features, experience and services provided by Glowpoint or to become resellers
of Glowpoint’s services. Many have chosen the latter and Glowpoint will continue to nurture and grow its distribution
channel.

There are some videoconferencing equipment resellers who have chosen to compete with us rather than resell our
services (see “Competition” below). We believe that these companies offer only a rudimentary subset of the features and
services that Glowpoint provides. To date, we know of no company that provides comparable video communication
services and, given our proprietary technology (see “Intellectual Property” below), we believe it would difficult for any
competitor to match our comprehensive service offering.

Network Providers. Network providers have always played a role in videoconferencing, because all equipment
requires some network for transporting the video communication. Historically, this was done using ISDN services
provided by major carriers around the world. According to some estimates, there may still be as many as 500,000 to
1,000,000 videoconferencing systems still using ISDN. With the emergence of IP videoconferencing, these network
providers have been offering services that include high quality virtual private networks (VPNs) on which customers
may support data, voice and video applications. This is often referred to as a “converged network™ or “convergence”. At
this time, however, converged solutions provided by network providers are bandwidth only and provide little or no
IP-based video communication applications services. This means that customers are free to connect their video
conferencing equipment to the converged network, but must then figure out how to support the video application on
their own. This amounts to “self service” videoconferencing where the customer is isolated on the converged network
with no video application services or support available.

Glowpoint offers high quality and reliable “bandwidth” via the Glowpoint Network. At first it may appear that any
network provider is our competitor. However, many of these network providers lack video expertise and do not offer
IP video services or support. They essentially only offer bandwidth and their video services, if any, are still focused on
ISDN. Glowpoint has been able to leverage this distinction by offering Glowpoint’s managed video application
services over third party networks (rather than the Glowpoint network). We call it “Glowpoint-enabling” another
network. This solution has permitted us to retain some accounts when customers have sought the benefits of a
converged solution, has given us sales opportunities with large enterprises that already have established network
provider relationships, and has allowed us to partner, rather than compete, with network providers on opportunities
where we would otherwise be considered competitors. With our Glowpoint enabled solution, we have the potential to
provide all or part of the video solution in almost every opportunity we encounter.

Videoconferencing Service Providers. A number of companies, including some equipment resellers, network
providers and audio conferencing service providers, offer videoconferencing services almost exclusively focused on
multi-point conferencing (bringing multiple locations into one video call). These videoconferencing service providers,
however, are still heavily dependent on ISDN as the network transport for these multi-point videoconferences and, we
understand, as much as 80-90% of their customers are still on ISDN. Glowpoint, on the other hand, not only offers
multi-point conferencing services, but has introduced a full range of managed video solutions that are primarily
IP-based. IP-based services offer more flexibility, higher quality and, because there are no long distance charges,
lower costs.

Telepresence and HD. Telepresence is creating a “buzz” in the video conferencing industry. In reality, it is a term that
represents what Glowpoint has been providing since soon after its launch in 2000 -- high quality, easy to use video
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communications where the technology does not interfere with the purpose for the meeting. The most popular
representation of the telepresence concept is a specially designed room configured to support a “true to life”” meeting
environment. Everything from multiple monitors, special furniture, strategic camera placement and sound panels are
deployed to create an immersive experience so participants feel as though they are all sitting in the same physical
room even though they may be continents apart. Entrance into the telepresence market by Hewlett-Packard and Cisco
Systems has brought new competition to the traditional videoconferencing equipment leaders (e.g., Polycom and
Tandberg); more importantly for Glowpoint, however, we believe their telepresence offering and vision have validated
our business plan and brought new life and interest to the video communication industry.

3
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As manufacturers and resellers attempt to garner a share of the “telepresence” market, they are quickly facing the
realization that the High Definition (HD) equipment used in telepresence rooms has an extremely high demand for
bandwidth. In many cases, they also require dedicated network and “white glove” video application services.

We believe Glowpoint is uniquely positioned to address all of these new developments. We have been focused
exclusively on providing IP-based managed video services since our launch in 2000 and our patented and patent
pending technology is tailored to support any available HD equipment. Our proprietary managed video service
provides HD video communication with as little as 2 Mbps of bandwidth per call, while other network providers
typically require at least 6 Mbps, and as much as 45 Mbps, of bandwidth for HD video communications. Regardless of
the equipment used or bandwidth required, we believe that Glowpoint can be an excellent partner with any of the
providers of telepresence solutions.

Market Need. Despite the fact that many enterprises may already have private networks, a relatively small percentage
can actually support video communications. According to a recent announcement by Cisco Systems (as reported in the
Wall Street Journal), only 10-15% of Cisco’s customers can support quality videoconferencing on their networks. Even
if a customer network can support videoconferencing, many are reluctant to run a video application over the same
network that supports their enterprise data and other applications. Among other concerns, the video communications
applications would be required to share bandwidth with data applications (e.g., CRM applications, financial
applications, e-mail and file transfers) on a common network. Allocating enough bandwidth in a corporate local area
network or Intranet to handle real-time transmission of audio and images, in addition to data applications, can be
difficult and can significantly impede overall network performance. In addition, most businesses already find it
difficult to effectively maintain and manage existing applications because of the shortage of information technology
and network personnel. As a result, businesses increasingly require a solution employing a network dedicated to
video, which enables them to manage video communications, isolating it from other applications and existing
communications infrastructure. An effective video network must also be easily scalable in much the same way that a
company can simply add more phone lines as its employee base and operations grow. Moreover, widespread adoption
by both enterprise and consumer users requires a video communications solution that provides the same reliability as
public telephone service. We believe that there exists a significant market opportunity to provide an IP-based video
communications solution that is as scalable, dependable and, ultimately, as commonplace as voice telephony.

The recent surge in deployment of Voice over IP (VoIP) is an example of a technology that has been technically
feasible for years, but did not gain popularity until the full feature and services people were accustomed to with their
traditional telephones became available. Features like publicly-available phone numbers, operator services, voicemail
and the ability to seamlessly call to phones off of a company’s private IP phone network were the critical application
components that facilitated adoption of VoIP phones. Because most companies would not provide those features on
their own, VolIP service providers developed them and now companies simply “plug” their VoIP networks into
traditional telephony companies for these application services and off-net transport.

Glowpoint is the “video” telephony company offering video application services largely unavailable from anyone else at
this time and difficult (or possibly even impossible) for customers to build on their own (see “Intellectual Property”
below). Glowpoint provides ten-digit dialing video phone numbers automatically routed to IP video systems, video
operator services, video mailboxes, seamless video calling to off-net locations anywhere in the world and other video
application services, all of which permit customers to “plug” in their VidOIP (video over IP) networks.

Telepresence and HD video solutions require a very high amount of bandwidth, which we believe has caused a
number of companies to be concerned about the feasibility of supporting video on their own networks. We believe

there is a significant market for service providers, such as Glowpoint, who can support this new technology.

4
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Market Size. According to some industry leaders, only about 5-8% of conference rooms in United States businesses
have videoconferencing equipment. We believe the industry still has not begun to realize the potential deployment of
video to individual desktops or in consumer environments. As a result, we believe there is still a large untapped
potential market for video communications. Major technology companies such as Cisco Systems and Hewlett-Packard
have publicly announced that they feel the telepresence market alone can become a billion dollar industry in the
coming years. According to some industry analysts, the services side of the videoconferencing industry that is
currently dominated by network providers and managed services like multi-point conferencing is anticipated to grow
globally to more than four billion dollars over the next few years. Therefore, we believe that Glowpoint’s aggregate
potential addressable market is significant, though we can give no assurance as to what our market share will be in the
coming years.

Glowpoint Services and Features

Glowpoint offers a vast array of managed video services, including video application services, managed network
services, IP and ISDN videoconferencing services, multi-point conferencing (bridging), technology hosting and
management, and professional services. We are focused exclusively on high quality two-way video communications
and have been supporting millions of video calls since we launched our service in late 2000. We believe our

experience, expertise, video-centric focus, unique features and services, and world class support are unrivaled and a

key differentiator in the industry. We have bundled some of our managed services to offer video communication
solutions for broadcast/media content acquisition and for video call center applications and recently, with the advent

of HD (High Definition) telepresence solutions, we offered a comprehensive “white glove” solution that can support any
of the telepresence solutions on the market today (see “Market Solutions” below).

Video Application Services and Managed Network Services; Glowpoint Subscription Services

Glowpoint’s core managed video service offering bundles our proprietary video application communications features
and services with our Quality-of-Service (QOS) managed network offering. This bundled offering gives customers a
single point of contact for their high quality video communication needs and we believe makes video as easy and
spontaneous as using the telephone - but with the power of face-to-face communications. Our subscription plans are
priced according to the video call requirements of a location. The amount and type of bandwidth ordered depends on
the number of video endpoints and is generally billed on a monthly recurring basis per location. We have established
packages to accommodate the most popular requirements, with the basic bundled solution currently starting at $499
per month for video calls up to 512 Kbps. Typically, we begin providing service within 30 days following the
customer’s order. We also routinely offer custom video communications solutions with individual customer-requested
terms and conditions.

Regardless of the subscription plan, all offerings include our proprietary video application services and features and
provide for unlimited IP-based video communication usage on the Glowpoint video network. Our video application
services include:

- “All You Can See” unlimited video calling plans
Customers can make and receive unlimited calls to video systems on the Glowpoint video network or the public
Internet for one fixed price (there are no additional usage charges).

- 10-Digit Direct Dialing for IP Video Calls
We are the only service provider to provide IP-based video systems with real phone numbers. Typically, IP-based
video callers must use an IP address, which, we believe, is unfamiliar, difficult to use, and impedes adoption of video
communications.

+ ‘000 Live Video Operator Assistance

10
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With our patented live video operator support, customers obtain live, face-to-face assistance simply by dialing “000”
from any Glowpoint subscribed endpoint. Whatever the need, Glowpoint operators are there to help.

5
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- “Lisa”, Glowpoint’s Video Call Assistant
When a video call is not answered, fails to connect, or the recipient is busy, callers are greeted by “Lisa”, Glowpoint’s
video call assistant, explaining why the call did not complete and providing the caller with an interactive menu to
select options, including a connection to a live operator by selecting the option on the menu. We developed this
feature to simplify video communications. Non-Glowpoint videoconferencing users typically are met with a blank
screen, a cryptic technical error message or worse, and have no idea why a call was not completed. Our error-handling
feature is user-friendly and removes much of the guesswork, which simplifies the video calling experience and
promotes further adoption and use of video communications.

+ VideoMailbox
Glowpoint has brought voicemail to the video communications world. If a Glowpoint customer receives a video call
and is not available or his video system is turned off, the call is automatically re-routed to a VideoMailbox where the
caller is greeted with an outgoing video personally recorded by the Glowpoint customer. The caller may then leave
his/her own video message in the VideoMailbox. The Glowpoint customer then receives a message which is stored on
his VideoMailbox and receives an email alert with an image of the caller and associated information. Our customer
may then view the message as a media file either through the online portal or checking messages from his/her video
endpoint.

+ IP-to-ISDN and/or Internet Gateway Access
By combining one of the most sophisticated gatekeeper infrastructures that we believe has ever been deployed with
patent pending call control technology, Glowpoint has created a seamless transition between ISDN and IP
technologies. Glowpoint’s ability to provide real telephone numbers to customer video endpoints allows our customers
to place video calls off of the Glowpoint network to ISDN or Internet connected systems seamlessly across the United
States and to virtually any major city around the world. Glowpoint customers may also receive incoming calls from
virtually any ISDN video system or voice phone in the world. This is one of the ways we are accomplishing our goal
of connecting the various “islands” of video.

- Reduced Rate International Calling
Much of the world continues to utilize ISDN as a means for video communications and the cost of placing video calls
overseas can cost hundreds of dollars per hour. Glowpoint offers customers significantly reduced rates for ISDN
calling by utilizing our least cost routing capabilities driven by our routing techniques through points of presence
around the globe. We route video calls to the most cost effective point, where the call is then handed off the network
to the in-region ISDN network, thereby eliminating or reducing long distance charges.

- Firewall Traversal
In an increasingly popular world of convergence, many businesses seek to leverage their own networks for video
transport, but increasingly face the challenge of placing video calls outside of their own network which becomes its
own “island of video”. In these situations Glowpoint becomes the video “telephony” company with solutions that provide
firewall traversal, effectively allowing customers to get off of their private networks and connect to any other means,
while taking advantage of all the other Glowpoint services.

- Reservation-Less, Multi-Person Video Calls
This “bridging on demand” service permits multiple users to see and communicate simultaneously on one screen. The
“Brady Bunch” effect (also known as “continuous presence’) allows all parties to see each other at the same time in a
collaborative conference session. This spontaneous service feature is a great alternative to pre-scheduled managed
multi-point calls. This offers traditional conference set up and activation customary of audio teleconferencing with a
pin number for all participants to use for inclusion in multi-point video calls at an extremely cost effective rate. We
also recently announced our high definition version of this service, which is the first of its kind.

6
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+ Video Endpoint Management
Many customers enjoy the option of having a single point of contact for all of their video communication needs.
Therefore, we offer remote video endpoint management services and can provide proactive monitoring and support,
along with maintenance of video endpoints (such as providing required software updates), to ensure our customer’s
video endpoints are always ready and reliably available.

These proprietary video application services are the subject of patented and patent-pending technology (see
“Intellectual Property” below) and were developed by Glowpoint over years of focusing exclusively on video
communications. While not an application per se, Glowpoint customers have access to video communications support
and expertise that we do not believe is available anywhere else. Our Network Operations Center (NOC) provides
solutions and support for the physical network as well as the video experience and unique programs that businesses
may support with video. We do not just monitor and trouble-shoot the network and leave customers to their own
devices to support video communications. We are our customers’ video communications partner and provide support
to ensure a high-quality, easy-to-use and reliable video experience.

Our managed network services includes “last mile” (or local loop) connectivity, which is the network connection
between Glowpoint’s network backbone and the customer’s location to which our service is delivered. The price of the
managed network service component is typically based on the amount of bandwidth required to support the number of
video endpoints at each customer locations. In late 2006, we formed GP Communications, LLC (“GP Comm”), a
wholly-owned subsidiary of Glowpoint, Inc., to provide the last mile connection. Among other things, the creation of
GP Comm had the benefit of repositioning our managed video service offering to unbundle (or separate) the video
application services from the managed network offering. We believe this has permitted us to compete more effectively
in the marketplace (see “Competition” below) and has created sales opportunities for “Glowpoint-enabling” other
networks. A key differentiator for our managed network services is our 99.99% service level availability (SLA) and
QoS commitment, and the fact that our network was designed exclusively for two-way video communications, which
we believe is the industry’s highest quality and reliable network service offering.

Customers wishing to use their own network or one provided by another network provider may still enjoy the benefits
of Glowpoint’s video application services. We market this as our “Glowpoint Connect” service and refer to it as
“Glowpoint-enabling” another network. This is a “bring-your-own-access” (“BYOA”) offering and permits customers to
leverage their existing internal IP networks or VPNs (virtual private networks), as an alternative to using the

Glowpoint managed network. Customers simply register their video endpoints with Glowpoint to take advantage of

our video application services. Since Glowpoint Connect does not use our managed network service, the Glowpoint
Connect fee is lower than our full bundled managed video service offering.

Managed Multi-Point Conferencing (Bridging) Services, including HD Bridging

Managed multi-point conferencing services enable customers to utilize Glowpoint’s Multi-point Control Units (MCU s,
which are also known as “bridges”) in order to facilitate video conference meetings with more than two locations at the
same time. Glowpoint has the ability to support both ISDN and IP for multi-conference events with enough capacity

to support over 500 participating locations at one time. With our managed multi-point conferencing service, virtually
anyone can participate on a video call together, including:

- Other Glowpoint video or enabled locations;
- Non-Glowpoint video locations using legacy ISDN technology or the Internet;
- Geographically unlimited locations in the United States and around the world; and
- Non-video locations (e.g., participants without videoconferencing equipment and persons out of the office who can
only attend by voice only using cell phones).

14
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Our world-class global conferencing service and skilled professional technicians provide the highest quality service to
fulfill all conferencing needs - at a competitive price. Glowpoint’s multi-point conferencing service includes:
- Enhanced continuous presence;
- Multiple viewing options (up to 27 different layouts);
- Pre-call site certification;
- PowerPoint display and data collaboration;
- No cancellation fees;
- Call monitoring and recording;
- Standing reservations;
- Online scheduling;
- Conference dial-in numbers; and
- ISDN Gateway reduced calling.

In addition to our reservation-less HD capabilities, we recently launched the industry’s first High Definition (HD)
managed multi-point conferencing service, which brings HD to Glowpoint’s fully-managed, scheduled “white-glove”
offering.

Our managed multi-point conferencing service is a valuable sales avenue into new accounts. It permits customers to
experience Glowpoint’s video communications service and support without having to commit to a contract term. For
Glowpoint, it provides us the ability to drive net new revenue without the need to install any new services. Later, we
attempt to sell the customer our subscription services and, a majority of the time, empirically show the customer,
based on usage data gained from providing multi-point conferencing services, that our subscription services will
benefit the customer.

Though typically an event-based service, we signed a number of minimum commitment contracts with managed
multi-point conferencing customers in 2006 in order to have some predictable revenue from the service offering. We
continue to pursue minimum commitment contracts.

Technology Hosting and Management Services; Private Labeling

In constructing Glowpoint’s global network and service offering, we developed technical and operational expertise
relating to supporting two-way video communications. In early 2006, we decided to leverage this intellectual property
and video infrastructure by offering to host other companies’ video-related equipment and applications. Additionally,
we “packaged” our services and expertise so they can be branded for use by other companies in a private label fashion.
When we have private labeled our services, our live operators answer calls using the other company’s name, we
re-brand “Lisa” to use the other company’s name, logo and other information, and the other company’s end user
customers view the service 